OPEN ELECTIVE - HSOE 1

HSOE 1 : TOURISM IN KARNATAKA
BA Semester 1

Total contact hours : 42

Course Credits : 3

Formative Assessment Marks : 40

Duration of ESA/Exam : 60

Objectives of the paper:

> To gain knowledge and understand the key factors of Tourism Industry at a regional level.

»  To gain an insight into the utility of Tourism products.

> To understand the tourism potential in Karnataka.

Course Outcomes: At the end of the course, the student should be able to

»  lllustrate and classify various types of tourism potential available in Karnataka.

> Discover the various tourist destinations in and around Karnataka.

»  Analyze the tangible and intangible tourism products in Karnataka.

Total No.
CONTENT OF COURSE - OE
Hours - 42
UNIT I - Introduction 16
Chapter 1 I\/Ieanln.g and Definition; Origin and Evolution; Importance and Impact )
of Tourism.
Chapter 2 | Brief outline of Karnataka — Etymology — Significance. 6
Motivators of Tourism — Basic Components — Elements of Tourism -
Chapter 3 . 8
Types of Tourism — Recent trends.
UNIT Il - Tourism Products of Karnataka 12
Chapter 4 | Fairs and Festivals. 4
Chapter 5 | Handicrafts and Textiles. 4
Chapter 6 | Cuisines. 4
UNIT Il - Natural and manmade products of Tourism 14
Chapter 7 | Wild Life Sanctuaries & National Parks. 4




Chapter 8 | Beach Tourism & Adventure Tourism. 4

Chapter 9

Role of KSTDC — World Heritage Sites in Karnataka — Hampi, Pattadakal
and Western Ghats.
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